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ESSENCE OF THE CHALLENGE

* 95

'’

You do not take a person who for years has
been hobbled by chains, bring him (her) up
to the starting line of a race, and still
justly believe that you have been
completely fair.

Lyndon Johnson, June 1965
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Global politics & Turbulence - the aftermath
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Global politics & Turbulence — post facto
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Lessons from Global Politics
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Changing The Face of the Nation

South Africa’s dynamic pesteh
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@ \Where business has been...

» BMF Prog. Co’s Award
+ESKOM
«[SH1
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foremost marketing thought leader

» Consolidation
» H. Rights
*N.Building

*BEE

» Best Practice

» Cutting edge
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* Ethics
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*2010
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..o @ Where the Ad industry has been...
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eople-driven/Consumer society

Bottom Up

Religion
Monarchy

Spirituality
People’s Pri

Government
Big business

Issue grgups

Century) World New (21t Century) World
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SOUTH AFRICAN OF SOUTHERN AFRICA

Blind fa?th Reasoned faith
Collectivism Elective collectivism
Command Contract
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@ KING Il & TRANSFORMATION:: e M1S3

@ Innovation
@ Learning and training
@ Reciprocal relationships with stakeholders
@ Management credibility
@ How talent is incentivised & attracted
@ Technology
@ License to operate
@ Good Citizenship aspects.
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POST - NOVEMBER 2002 HEARINGS

= Value-statement adopted and
signed in April 2003

m Steering & Monitoring
Committees were established

= Monthly consultative meetings

= Appointed BEE Monitor to put
together a Scorecard




o @Y Framework mfsa

MARKETING FEDERATION
SOUTH AFRICAN OF SO0UTHERN AFRICA

*Equitable distribution of Ad-spend
«Growth of Ad-revenue
+Sustainahle Growth of alternative media

South Africanness

+Significant decline in complaints of offensive
advertising

sIncreased diversity in Voice overs and artists
+More award-winning uniguely SA advertising

QOutcomes

Drivers
+global competency models
*Recognition of progressive planning

*Training to facilitate good use and exposure to
research and planning tools
+ Critical mass of PDI's & Healthy diversity

forem Preferred career/Career of choice




PRGUD[Y@.. - - = MARKETING FEDERATION mfsa
SCORECARD Design Dimensions o soumiarrica

foremost marketing thought leader



“...There is nothing noble in
being superior to some
other human being. The true
_nhobllity Is In being superior




