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DATE: 01 August 2025

ATTENTION ALL POETENTIAL BIDDERS

ADDENDUM: ESTABLISHMENT OF A COMMUNITY MEDIA PANEL OF
AGENCIES FOR THE PROCUREMENT OF ADVERTISING SPACE IN
COMMUNITY, PRINT, ONLINE, BROADCAST (RADIO AND TELEVISION) AND
SMALL COMMERCIAL MEDIA (Print only)

. THE ORIGINAL DOCUMENT AS POSTED 19 JULY 2025, Amendments and

Clarifications

1.1. Page 25, Paragraph 29.2 states that the closing date is 11 August 2025.
The correct closing date is 21 August 2025.

1.2. Page 25, Paragraph 29.2 indicates that electronic submissions will be
accepted. Please note that: Electronic submission will not be accepted for
this bid.

1.3.  All bid submissions must be hand-delivered to the GCIS office Address:
Government Communications (GCIS)

1035 Francis Baard Street
Corner Festival, Tshedimosetso House
Pretoria,
0001
1.4. CLOSING TIME FOR ALL SUBMISSIONS: 11:00 AM

1. RATE CARD REQUIREMTS:
1.1. Refer to Pages 13, Paragraphs 13.1 to 13.4, corrected and revised:
All bidders are permitted to list all channels, stations, and publications in

accordance with these rate card requirements below:

ﬁ

R inikasie + Di tsa Mmuso + Di 1sa Puso + D t3a Mmuso « Ezokuxhumana kukaHulumeni «
Danﬁ EzoNxibelelwano lukaRhulumente + Tekuchumana Tahulumende » zekuThintana kukaRhulumende Yuhlanganisi bya Mfumeo + Vhudavhidzani ha Muvhuso



2. TECHNICAL EVALUATION CRITERIA FOR BROACAST COMMUNITY
MEDIA PLATFORMS (TV AND RADIO) Page 21- 22

2.1.1. The heading for gate 1 on Page 21 is hereby corrected and revised:

Technical Evaluation Criteria for Community Media Panel of

Agencies.

3.3. The updated technical evaluation criteria

Aspect

Description

Weight

1. Experience and credentials
{proven track record in the
community media sector
and campaign
management)

(1) Bidder must showcase their proven record
by providing a company profile, highlighting
their credentials by stating the company's
experience within media placement and
campaign management.

1- 2 years (3 Points)

3 - 5 years (4 points)
Over 5 years (5 points)

Values: 0= non- submission, 1 = Poor, 2 =
Average, 3 = Acceptable; 4 = Very good: 5 =
Excellent

40

2. Signed and contactable

references letters

(1)Bidders must provide signed and
contactable reference letters on official
letterheads and dated within the past 12
months. To be considered compliant and
valid the reference letters must align with
critetia outlined in paragraph 5.16

3 x Reference letters: (3 points)
4 x Reference Letters (4points)
5 + or more Reference letters ( 5 points)

20




3. Post Campaign Report

Values: 0= non- submission, 1 = Poor, 2 =

Average, 3 = Acceptable; 4 = Very good: 5 =

Excellent

(1) Bidders are required to submit a post-

campaign report for one of the three

campaigns referenced in the signed

reference letters provided from their clients

list.
1.

2.

©

Name of client
Campaign name
Campaign Budget

Duration of the campaign (start and end
date)

Geographic  reach/coverage of the
campaign

. Campaign reach and frequency

Campaign monitoring (how was this
done)

Campaign challenges and successes

Campaign goals and execution elements

10.Proof of flighting.

Provision of 1 — 3 of the above required in the

post campaign report = 2 points

Provision of 4 — 6 of the above required in the

post campaign report = 3 points

30




Provision of 7 — 9 of the above required in the

post campaign report = 4 points

Provision of all 10 of the above required in the

post campaign report = 5 points

Values: 0= non- submission, 1 = Poor, 2 =
Average, 3 = Acceptable; 4 = Very good; 5 =
Excellent

1. Company independence | (1) Sworn affidavit as per the law that confirms | 10

their independence which in not older than

three months to prove the bidder is South

African-based and independent from any

broadcast media and digital publishers.

1. No signed affidavit that confirms the
company's independence — 0 points

2. Sworn affidavit as per the law = 5 points

Total 100

Bidders should also note that the RDP Goals (Specif Goals) have been elaborated in
detail on how they are going to be utilised as indicated on paragraph 10.2 and 10.3 of
the specification.

Date: 01 August 2025




¥, government
W& communications

Depariment;
Government Communication and Information System
REPUBLIC OF SOUTH AFRICA

BID SPECIFICATIONS: RFB 003 - 2025/2026

ADDENDUM:ESTABLISHMENT OF A COMMUNITY MEDIA PANEL OF
AGENCIES FOR THE PROCUREMENT OF ADVERTISING SPACE IN
COMMUNITY, PRINT, ONLINE, BROADCAST (RADIO AND TELEVISION)
AND SMALL COMMERCIAL MEDIA (Print only)

PANEL DURATION: 36 MONTHS/3 YEARS
COMPULSORY BRIEFING DATE: 25 July 2025
CLOSING DATE: 21 August 2025

VALIDITY PERIOD: 120 DAYS

Establishment of a community media panel of agencies for the procurement of advertising space in community, print, online,
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1. INTRODUCTION

1.1. To deliver campaign messages, agencies must be able to reach identifiable
target markets, communities of interest across all geographic areas in South
Africa.

1.2.  Agencies must be able to place advertisements on community media platforms
as well as small commercial media. Community Media and Small commercial
media are defined under the MDDA Act of 2002 as the following

1.2.1. Community Media is defined as a geographically founded community or any
group of people or sector of the public having a specific ascertainable common
interest. This also refers to any media project that is owned and controlled by a
community where any financial surplus generated is reinvested in the project.

1.2.2. Small Commercial Media are independent media enterprises or initiatives that
are run for personal gain as micro, very small or small business as classified in
the National Small Business Act, 1996,

2. PURPOSE

2.1. The purpose of the tender is to appoint suitably qualified and experienced
service providers for a panel of community media and small commercial media
agencies that will efficiently, and cost effectively execute the placement of any
paid media or advertising campaigns for the Government Communication and
Information Service (GCIS).

2.2, Community media and small commercial media services comprise:

2.2.1. Community print (Run of paper)

2.2.2. Community Prints Online

2.2.3. Broadcast community television (TV)

2.2.4. Broadcast community radio

2.2.5. Smail commercial media (print only)
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3.1.

3.2.

3.3.

BACKGROUND

GCIS is responsible for coordinating the government's communication system
and assisting national government and provincial departments with planning,'
implementation and management of communication activities including media
buying, media production and marketing services.

Media bulk buying is a specialised procurement function that involves target
market analysis using tools of trade and identification of media (paid for) to
achieve communication objectives specific to client tasks, and the procurement
of such identified media at optimal price and placement. Cost efficiency is
enabled through the negotiated cost of placement to ensure that the best
possible value can be secured through economies of scaie, resulting from
consolidating government’s advertising expenditure.

Furthermore, the Directorate: Media Buying is tasked with enhancing local
business participation through the support it provides for community media
platforms and small commercial enterprises.

4. BID REQUIREMENTS

4.1.

4.2.

4.3.

4.4,

4.5.

The bidder(s):

must be able to customise all production, content and advertising material as per
GCIS requirements at the time of brief to suit the platforms that bidders
represent.

needs to be able to provide a strategy that ensures that their publishers and
broadcast media reach target audiences and communities of interest within their
specified geographic areas and markets.

are liable and responsible for ensuring that their publishers and broadcast media
platforms can fulfii the requirements for participation in any procurement
activities outlined by the GCIS and be able to present evidence/proof thereof.
must be capable of handling multiple requests from the GCIS simultaneously
while carrying out different messages, goals and campaign timelines while
recognising the campaign requirements as per each publication and broadcast
media platforms deliverable such as reach and frequency; and

Should a contract with a publisher, broadcast media platform or small
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4.6.

commercial enterprise expire within the three-year duration of the tender, the
bidder should submit a renewed contract to comply with the requirements.

it should be noted that the contract for this tender is fixed for three years or 36
months, and the GCIS will not allow the appointed bidders to add any new
publications, broadcast media or small commercial media to their list of
representatives within this period.

5. SPECIAL REQUIREMENTS

5.1.

5.2.
5.3.

5.4.

5.5.

5.6.

All bidders must declare upfront any prohibition that may affect them placing any
GCIS advertising material due to being or previously blacklisted by any
publisher, broadcaster or media house.

All bidders who are currently blacklisted will not be allowed to bid for this tender.
For community print submissions, bidders must provide endorsement letters
from the online and print media industry associations which their publications
belong to. Bidders who fail to submit these associations’ endorsement will not
be eligible to be part of the panel.

Bidders for community print must submit a copy of the constitution of
association/s that have given them the endorsement/s. Bidders who fail to submit
the constitution will not be eligible to be part of the panel.

GCIS requires bidders to be able to produce a valid appointment contract from
each of the publishers or publications that they represent (community print
newspapers and online).

The contracts submitted by the bidders must have the following:

5.6.1. Name of the prospective bidder and the publisher or station that the bidder is

representing.

5.6.2. Business / Commercial address,

5.6.3. Duration of the contract (start and end date).

5.6.4. Disclosure of their commission fee structures and/or agreements, including all

percentages for all parties,

5.6.5. Payment terms stating the time it will take the bidder to pay the publisher or

the station.

5.6.6. Date and signatures of all relevant parties; and

5.6.7. The list of newspapers represented must be attached to the contract and
Establishment of & communily media panel of agencies for the procurement of advertising space in community, print, online,
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initialed by all signatories as an annexure.

5.7. Small commercial media owners {(Publishers) who are not represented by an
agency do not require é contract; furthermore, special exemption wiil be granted
to an individual/ entity whose media sales house is owned by the same holding
company.

5.7.1. As part of their proposal, community print bidders must submit a distribution
strategy/plan that clearly outlines how the publications they represent are
distributed, particularly to townships and rural areas. The strategy must also
demonstrate how the distribution approach contributes to local employment
creation within those communities.

5.7.2. Sustainability proposal — comimunity print publications _

5.7.3. Bidders representing community print publications are required to submit a
detailed sustainability proposal that demonstrates the bidder’s strategic approach

to ensuring the long-term viability of the publications they represent or own. The
evaluation will consider how well the bidder addresses any of the following key
sustainability areas:

5.7.4. Consistent printing: Plans and mechanisms to ensure regular and uninterrupted
printing of the publication.

5.7.5. Consistent distribution: Strategies for achieving reliable and timely distribution
to the target readership.

5.7.6. Affiliation with the Audit Bureau of Circulations (ABC) circuiation: Support
mechanisms or actions to assist publications in gaining and maintaining affiliation
with the ABC.

9.7.7. The sustainability proposal must be realistic, actionable and tailored to the
operational context of community print media. The submitted sustainability
proposal will form part of the bidder's Memorandum of Agreement (MOA) with
the GCIS and wili be subject to quarterly and/or annual performance evaluations.

2.7.8. Note: Bidders who fail to submit a sustainability proposal will not be eligible for
inclusion on the panel.

5.8. Community broadcast bidders are to provide the following to GCIS:

5.8.1. Bidders must provide a valid signed contract and broadcast licenses with radio stations

or TV channels and the contract must have the following:
5.8.2. Name of the prospective bidder and the station that the bidder is representing.
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5.8.3. Operational address and contact details of the signatories.

5.8.4. Duration of the contract (start and end date).

5.8.5. The prospective bidders are required to disclose their commission fee |

structures, agreements that include all percentage for all parties.

5.8.6. The contract must also have payment terms stating the time it will take the

bidder to pay the station.

5.8.7. Date and signature of all relevant parties; and

5.8.8. The list of stations being represented must be attached to the contract and

5.9

5.10.

511

5.12.

5.13.

initiated by all signatories as an annexure.

Bidders are required to provide a methodology or system that they will use to track and
verify flighting on all platforms and channels.

Bidders are required to provide a sustainability proposal that demonstrates their

approach to making sure the stations they represent are sustainable, as per paragraph
5.11below.

. Appointed bidders will be required to provide proof of flighting for each station that has

implemented a campaign, inctuding the recording of the advert that flighted.
Sustainability strategy ~ community broadcast: Bidders must submit a
comprehensive sustainability strategy/plan as part of their technical proposal. This
strategy will be evaluated based on the extent to which it demonstrates a clear, practical
and effective approach to supporting the long-term sustainability of the community
broadcast stations they represent.

The evaluation will assess how effectively the bidder addresses the following key
sustainability areas:

5.13.1. Support in managing SENTECH debt: Proposals to assist stations to reduce or

manage existing debt obligations to SENTECH.

5.13.2. Signal distribution tariff support: Strategies to assist with the payment or

subsidisation of signal distribution tariff fees.

5.13.3. Rental space support: Measures to ensure consistent and reliable payment of rental

fees for station premises.

5.13.4. Training and skills development: Programmes aimed at capacity building, including

upskilling staff and volunteers in areas critical to station operation and sustainability.

5.13.5. Self-help signal and broadcast equipment: Initiatives to provide or facilitate access

to community-owned or self-managed signal and broadcast equipment.

5.13.6. Advocacy initiatives: Demonstrated efforts to engage in advocacy that benefits the

sustainability, recognition or regulatory support of community broadcasters.
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5.14. Bidders need to note that the sustainability proposals submitted will be incorporated into
the bidders’ MOA with the GCIS and will be evaluated quarterly/annually should the
bidder be appointed. Bidders who fait to submit the sustainability proposal will not be

eligible for the panel.

5.15. Prospective bidders are required to provide a detailed proposal outlining

the following:

5.16.1.
5.156.2.

5.15.3.

5.154.

5.156.5.

5.15.6.

Credentials and experience of the bidders.

Provide a business profile stating the number of years the bidder has been in
operation in the media sales and community media sector.

Bidders with less than 12 months’ experience in the field will not be considered
for this panel.

Bidders are required to attach the company profile and the Curriculum Vitae
(CV) of the people who will work on GCIS campaigns; outlining their details
and experience in media sales, placement and campaign management.
Bidders must provide a list of all the publications and broadcast media
platforms that they represent, including the area of coverage, communities of
interest and language. In the list, the bidders must also indicate the reach or
the print run of each platform that they have listed. The list must be initialed by
the contract signatories.

Bidders must provide three signed and contactable reference letters on official
letterheads not older than 12 months.

5.16. The reference letters must each indicate the campaign which the bidder

implemented on behalf of the client stating the following:

5.16.1.
5.16.2.
5.16.3.
5.16.4.

5.16.5,

Client name

Campaign name

Duration of the campaign

Geographic reach/coverage of the campaign (including provinces, cities, rural
areas, smail towns and villages).

Bidders are required to provide a post—cambaign report of one of the three
campaigns referenced in the letters.

Establishment of a community media panel of agencies for the procurement of advertising space in community, print, onling,

broadcast media (radic and television} and small commercial media (Print Cnly) Page | 7



5.17.

5.17.1.
9.17.2.
5.17.3.
5.17.4.
5.17.5.

5.17.6.
5.17.7.
5.17.8.
5.17.9.

6

6.1.

6.1.1
6.1.2
6.1.3
6.1.4

7. P
71.

The post-campaign report must indicate the following, as it will be
evaluated:;

Name of client

Campaign name

Duration of the campaign

Geographic reach/coverage of the campaign

Distribution frequency for publication e.g. weekly, monthly, online

rotation/audience reaches for broadcast media platform.

Language of each publication and online publication

Campaign implementation Campaign challenges and successes

Campaign goals and execution elements

Campaign tear sheets/proof of flighting/distribution.

SPECIAL CONDITIONS OF THE RFB

GCIS may cancel this Request for Bid (RFB) due to changed circumstances
where there is no longer a need for the service or media expettise, requirements
specified in the invitation, or:

. Funds are no longer available to cover the total envisaged expenditure.

- No bids are acceptable.

. There is a material irregularity in the RFB process; and

- The successful bidder’s rates may be negotiated by GCIS if they are not market-
related or alternative suppliers who also proposed competitive rates for this RFB
may be used.

ROTECTION OF PERSONAL INFORMATION ACT (POPIA)

By submitting the tender documents, the supplier agrees and consents in terms
of paragraph 11(1) of the Protection of Personal Information Act (POPIA) of 2013,
to the personal information which you provide being processed by the GCIS and
its employees, agents, cabinet committees and sub-contractors for procurement
purposes in accordance with the Act.

Establishment of a community media panel of agencies for the pracurement of adverlising space in community, print, onling,
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8. SCOPE OF THE BID AND REQUIREMENTS

8.1.

8.1.1.

8.2.
8.2.1.

8.2.2.
823

8.2.4.
8.2.5.

8.2.6.

827.
8.2.8.

8.3.

8.3.1.

8.3.2.

8.3.3.

Community print, online, and broadcast bidders are to provide the
following to GCIS:

Bidders must be South African-based and be independent from any state-
owned, media owner or advertising and marketing company by providing a
signed affidavit that confirms their independence, not older than six months from
the date of publishing the RFB.

. Bidders must provide signed and valid contracts that confirm that they are the

appointed representative of the listed publisher or online community publication.
The contracts must be compliant and have the following:

Name of the prospective bidder and the publisher or station that the bidder is
representing.

fdentity numbers (copies) of all signatories that are in the contract.

Residential or commercial addresses of the signatories and parties to the

contract.
Duration of the contract (start and end date).

The prospective bidders are required to disclose their commission fee
structures, agreements that include all percentage for all parties.

The contract must also have payment terms stating the time it will take the
bidder to pay the publisher or the station.

Date and signature of alt relevant parties; and

The list of newspapers and stations being represented must be attached to the
contract and initiated by all signatories as an annexure.

Community print bidders must provide existing endorsements from the
association that they belong to.

To be considered on the GCIS panel of community media, bidders must submit
the copy of the constitution of their associations. Without these documents, the
bidder will not be approved by the GCIS, and their publications will not be
considered.

Community print bidders are required to provide a sustainability proposal that
demonstrates their approach to making sure the publications they represent are
sustainable.

Bidders must submit a distribution strategy/plan showcasing how the
publications they represent are able to reach townships and rural areas and
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8.3.4.

8.3.5.

8.3.6.

how they create employment within those areas.

Successful bidders will not be allowed to add any publication or online publisher
to the list submitted once the bid is closed, as it will remain for the duration of
the contract.

Once appointed bidders will be required to provide a digital electronic copy of
each newspaper printed as proof of flighting.

Bidders will also be required to signh a Service Level Agreement (SLA) with the
GCIS.

9. COMMUNITY BROADCAST

9.1.
9.1.1.

9.1.2.

9.1.3.
9.14.
9.1.5.
9.1.6.

9.1.7.

9.1.8.
9.1.8.

Bidders are to provide the following to GCIS:

Bidders must be South African-based and be independent from any state
owned, privately-owned broadcasting or any media owner or advertising and
marketing company by providing a signed affidavit that confirms their
independence which in not older than six months from the publishing date of
the RFB.

Bidders must provide a valid signed contract and broadcast licenses with radio
stations or TV channels.

Name of the prospective bidder and the station that the bidder is representing.
Operational address and contact details of the signatories.

Duration of the contract (start and end date).

The prospective bidders are required to disclose their commission fee
structurés, agreements that include all percentage for all parties.

The contract must also have payment terms stating the time it will take the
bidder to pay the station.

Date and signature of all relevant parties; and

The list of stations being represented must be attached to the contract and
initiated by all signatories as an annexure.

9.1.10. Bidders are required to provide a methodology or system that they will use to

track and verify flighting on all platforms and channels.

9.1.11. Bidders are required to provide a sustainability proposal that demonstrates

9.2.

their approach to making sure the stations they represent are sustainable, as
per paragraph 5.16 above.

Appointed bidders will be required to provide proof of flighting for each station
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that has implemented a campaign, including the recording of the advert that
flighted.

10. INFORMATION AND DOGCUMENTS TO BE SUBMITTED BY
BIDDERS/SUPPLIERS (SPECIFIC GOALS ~ PREFERENCE POINTS)
10.1. line with the Preferential Procurement Regulations (PPR) of 2022 and the GCIS
Supply Chain Management Policy, GCIS has identified the RDP goals that will
be used for this RFB.

10.2. This RFB is task driven, the RDP goals will be selected at the time of procuring
of the relevant/specific service/s from the list of potential bidders who would
have constituted the panel for this RFB.

10.3. The RDP goals will be limited to the list indicated below. It should however be
noted that the RDP goals will be selected per each procurement of service,
within the list indicated below in line with the 80/20 principles of procurement. It
should further be noted that the required documentation to support the points
claimed for preference by each potential bidder, will also be indicated at the
procurement stage of each relevant service as follows

10.3.1. Qualifying Small Enterprise (QSE) or Exempted Micro Enterprise (EME)
that are in cities and urban areas in all provinces:

(i) To claim preference points in this regard, bidders/suppliers are to
provide the following information.

(i) ~ Valid B-BBEE Certificate or sworn affidavit as proof of whether te
supplier is classified as an EME or QSE .

10.3.2. The supplier/enterprises that are 100% owned by black people 51% or
more owned by black people.

(i) To claim preference points in this regard, bidders/suppliers are to
provide the following information.
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(i) Valid BBBEE Certificate or Sworn affidavit to proof Ownership by Black
People.

10.3.3. Promotion of youth-owned enterprises: These are enterprises that are
20% or more owned by youth.

(i) To claim preference points in this regard bidders/suppliers are to provide
the following information:

(ii) Valid B-BBEE Certificate or Sworn affidavit to proof youth ownership.
10.3.4. Administrative and returnable documents to be submitted by potential bidders.

10.3.5. The Standard Bidding Documents (SBDs) forms are administrative documents
as listed below. These documents must be fully and accurately completed and
signed by the duly authorised prospective bidder.

10.3.6. These documents must be submitted with the proposal bidders:
(1) SBD 1 - Invitation to bid
(2) SBD 4 - Bidders’ disclosure
(3) SBD 6.1 - Preference Points Claim Form in terms of the Preferential
(4) Procurement Regulations 2022
(5) General Conditions of a Contract (GCC) and every initial page.

11. REGISTRATION ON CENTRAL SUPPLIERS’ DATABASE

11.1.Bidders must be registered on the Central Suppliers Database (CSD) and
provide CSD registration number. If a bidder is not registered, the bidder must
complete the CSD registration of the company prior to submitting a proposal for
this bid using the link https:/secure.csd.gov.za/ and submit proof of registration
with the proposal.

11.2.Bidders must provide all the required information. It is the responsibility of
prospective bidders/suppliers to ensure that the information provided is
accurate and complete. All the supporting documents must be correctly
referenced.

12.  RATE CARDS (RATE SETTING STRUCTURE)

12.1. Bidders who are registered for Value Added Tax (VAT) are required to include
it on a rate card in Rand value.

12.2. The rate cards must reflect the annual rate increases for the duration of three
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years. The annual increase will be based on the previous average annual year
Consumer Price Index. (CPI).

12.3. GCIS reserves the right to re-negotiate the annual rate increase based on the
available budget with the appointed bidders.

12.4.1f bidders are appointed to the panel and they have not filed the annual increase,
GCIS will utilise the available rates for the duration of the 36-month/3-year
contract period.

13. RATE CARD REQUIREMENTS FOR COMMUNITY MEDIA
13.1. All bidders are permitted to list all channels, stations, and publications in
accordance with these rate card requirements below:

13.2. Community and Small Commercial print
Validity: 36 months/3-year rate card requirements:

Annual Rate Card 2025 {SA Rand Values incl VAT)

Size/Full Size/
Color BW
No | Publication Frequency | strip | Half Full strip | Half Full Production
| page | Page page | Page
1 ‘

Annual Rate Card 2026 (SA Rand
Values incl VAT)

Size/Full Sizef
Color BW
No | Publication Frequency | strip | Half Fult strip | Half Full Production
| page | Page _page | Page
1
Annual
Rate

Increase %

Annual Rate Card 2027 (SA Rand
Values inci VAT)

Size/Full Size/
Color BW
No | Publication Fregquency | strip | Half Full strip | Half Full Production
page | Page page | Page
1

Anrniual Rate
Increase %

13.21. GCIS reserves the right fo request a quotation for any other available
advertising opportunities offered by the publications both online and in print that
may not be listed above.

Establishment of a community media panel of agencies for the procurement of adverlising space in community, print, onling,

broadcast media {radio and tefevislon) and small commercial media {Print Only) Page | 13



13.3. Broadcast Community Radio

Validity: 36 months/3-year rate card requirements:

Annual Rate Card 2025 ({$A Rand Values incl VAT)

No ] weekday Mon-Fri Weekend Sat-Sun
Channel/
Station 30Sec | 458ec | 1min | 308ec [ 45S8ec | i min | 1hr live | Outside Broadcast
1
2
annual Rate Increase %
Annual Rate Card 2026 (SA Rand Values incl VAT)
No weekday Mon-Frj Weekend Sat-Sun
Channel/
Station 305ec | 45S5ec [ 1min | 30Sec | 45Sec | 1min | 1 hrlive | Outside Broadcast
1
2

annual Rate

Increase %

Annual Rate Card 2027 {SA Rand Values incl VAT)
No weekday Mon-Fri Weekend Sat-Sun
Channel/
Station 30Sec | 458e¢c | 1min | 30Sec | 45Sec | 1min | 1 hrlive | Outside Broadcast
1

2

annual Rate Increase %

13.3.1.

broadcast and outside broadcast (OB).

NB: Rate card offering is only limited fo generic advertisements, on-air or online

13.3.2. GCIS reserves the right to request a quotation for any other available
advertising opportunities offered by the stations that may nof be listed above.
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13.4. Broadcast Community TV
Validity: 36 months/3-year rate card requirements:

Annual Rate Card 2025 { SA Rand Values incl VAT)

Weekday: Mon-Fri Weekend: Sat & Sun
Channel Morning Rate 06:00} Day Time: 11:00- 17:59 | Evening : 18:00- 22:59 Day Time: 11:00- 17:59:Evening: 18:00- 22:59

Annual Rate Card 2026 { SA Rand Values incl VAT)

Weekday: Mon-Frl Weelkend; Sat & Sun
Channel Morning Rate 06:00| Day Time: 11:00- 17:59 |Evening : 18:00- 22:59 Day Time: 11:00- 17:59 Evening : 18:00- 22:5¢

annual Rate Increase %

Annual Rate Card 2027 { SA Rand Values incl VAT)

Weekday: Mon-Fri Weekend: Sat & Sun
Channel/ Radio | Morning Rate 06:00f Day Time: 11:00- 17:59 Evening ; 18:00- 22:59] DayTime: 11:00- 17:59 Evening : 18:00- 22:5¢

13.4.1.  NB: Rate card offering is only limited to generic advertisements, on-air or online
broadcast and outside broadcast (OB).

13.5. Community Media Online

Validity: 36 months/3-year rate card requirements:
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broadeast media (radia and television} and small commercial media (Print Only) Page | 15




2025 2026 2027 2025 2026|

2027

elements Weekly

Monthly | Weekly | Monthly | Weekly | Monthly

Production

Article creation/ write and edits

Sponsored Article

Full Horizontal Banners

Half Page Horizontal Banner

FullPage Vertical Banner

Half Page vertical Banner

Content Wrap

annual rate increase %

13.5.1. GCIS reserves the right to request a quotation for any other available

14.

14.1.

14.2.

15.
12.1.

16.

16.1.

17.

advertising opportunities offered by the publications both online and in print that

may not be listed above

PANEL MEMBERSHIP

Bidders must be financially secure, and shortlisted bidders may be required to

prove financial security.

Successful bidders/agencies will be required to enter into an SLA and a binding
confidentiality agreement with GCIS.

BID EVALUATION PROCESS
GCIS has set minimum standards (gates) that a bidder needs to meet to be
evaluated and selected, consist of Gate 0, Gate 1 and Gate 2.

BID EVALUATION METHOD

The bidders/agencies will be evaluated in terms of the 80/20 preference points
system, where 80 points will be for price only and 20 points for specific goals.

GATE 0: PRE-QUALIFICATION

Gate:0 Requirements
1. Community print | 1. Valid and signed contracts with publishers
and online | 2. Endorsement letters from online and print media

(includes small
commercial print | 3.
publishers) 4,

industry association
Copy of the constitution of their associations

Sustainability Proposal plan as reference in par5.7.2 to

9.7.7
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2. Community 1. Valid and signed contracts with broadcast media

broadcast platforms

(community 2. Broadcast licenses

radio and TV) 3. Sustainability Proposal plan as reference in par 5.12 to
5.13.6

18. GATE 1: FUNCTIONALITY

18.1. Bidders/agencies will be evaluated on Gate 1 with rate cards and specific goals
in terms of the 80/20 preference points system.

- Gate:1 Functionalit

e-and.specific RDP goals

1. Minimum scores to be | (1) The bidders wil be evaluaiad i torms 80720

met by prospective preference points system, where 80 points will be for
bidders. price only and 20 points for specific RDP goals

2. Bidders who  score | (2) Specific goal: QSE or EME in cities and urban areas in
minimum of 60% or more all provinces.
on functionality will form : , o
part of the panel. (3) The supplier/fenterprises that are 100% owned by black

people or 51% or more owned by black people.

(4) Promotion of enterprises that are owned by youth. These
are enterprises that are 20% or more owned by youth.
To claim points for the specific goal, bidders are to
submit all the required documents. '
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19. GATE 1: TECHNICAL EVALUATION CRITERIA APPLIES TO COMMUNITY
PRINT, ONLINE AND SMALL COMMERCIAL MEDIA PLATFORMS

Aspect Description Weight

1. Experience and | (1) Bidder must showcase their proven record by

credentials providing a company profile, highlighting their

(proven track credentials by stating the company’s experience

record in the within media placement and campaign

community media management. 20

sector and

campaign 1 -2 years = (3 Points)

management)

3 -5 years = (4 points)

Over 5 years = (5 points)

Values: 0= non- submission, 1 = Poor, 2 =
Average, 3 = Acceptable; 4 = Very good:; 5 =
Excellent

(2) Bidders must provide signed and contactable

2. Signed and reference letters on official letterheads and
contactable dated within the past 12 months. To be
references letters considered compliant and valid the reference

letters must align with criteria outlined in

paragraph 5.16 20

(3 x Reference letter) 3 points

(4 x Reference letters) 4 points
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3. Post
Report

Campaign

(5+ Reference letters) 5 points

Values: 0= non- submission, 1 = Poor, 2 =
Average, 3 = Acceptable; 4 = Very good: 5 =
Excellent

(1) Bidders are required to provide a post-
campaign report of one of the three campaigns
referenced in the letters. The post-campaign
report must entail the following:

1. Name of Client
. Campaign name

2

3. Duration of the campaign

4. Geographic reach/coverage of the campaign
5

. Distribution frequency for publication e.g.
weekly, monthly etc

6. Language of each publication and online
publication

7. Campaign challenges and successes
8. Campaign goals and execution elements

9. Campaign tear sheets/ proof of flighting/
distribution.

Provision of 1 - 3 of the above required in the post
campaign report = 2 points

Provision of 4 -6 of the above required in the post
campaign report = 3 points

Provision of 7 — 9 of the above required in the post
campaign report = 4 points

Provision of all 10 of the above required in the
post campaign report = 5 points

20
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Values: 0= non- submission, 1 = Poor, 2 =
Average, 3 = Acceptable; 4 = Very good; 5
Excellent

4. Distribution
strategy

Distribution strategy ~ community print

publications

Requirements:

{1) Bidders must submit a distribution strategy/ptan
clearly outlining how the publications they
represent are distributed, particularly to
townships and rural areas. The strategy must
also demonstrate how the distribution approach
contributes to local job creation within those
communities.

The distribution strategy will be evaluated based

on the following criteria:

1. Reach to townships
Clear evidence of mechanisms, routes and
partnerships used to distribute to township
areas

2. Reach to rural areas
Practical plans and infrastructure for
ensuring regular distribution to rural
communities

3. Job creation
Demonstrate efforts to create local
employment through distribution activities
(e.g. vendors, runners, coordinators).

Provision of a strategy that responds to only 1 of

the above criteria = 2 points

Provision of a strategy that responds to only 2 of

the above criteria = 4 points

Provision of a strategy that responds to all 3 of the

above criteria = 5 points

Values: 0= non- submission, 1 = Poor, 2 =
Average, 3 = Acceptable; 4 = Very good: 5
Excellent

30

Establishment of a community media panel of agencies for the procurement of advertising space in community, print, online,

broadeast media (radio and television) and small commercial media (Print Only) Page | 20




5. Company (1) Sworn affidavit as per the law that confirms their

independence independence not older than three months to
prove the bidder is South African-based and
independent from any broadcast media and
digital publishers.

10
1. No signed affidavit that confirms their
company's independence — 0 points
2. Sworn affidavit as per the law = 5 points
Total 100

20. ALLOCATION OF WEIGHTS / VALUES FOR EVALUATION CRITERIA OF
THE TECHNICAL / FUNCTIONALITY
20.1. The points for the Gate 1 evaluation Criteria as per table 4 above will be
allocated on the criteria of the weights / values listed below:
Values: 0= non- submission, 1 = Poor, 2 = Average, 3 = Acceptable; 4 = Very
good; 5 = Excellent
The percentage for functionality will be calculated as follows:

A

----- X100
B

Where:

A = total score of the bidder
B = maximum score, i.e. 500

21.GATE 1: TECHNICAL EVALUATION CRITERIA FOR COMMUNITY MEDIA
PANEL OF AGENCIES

Aspect Description Weight
1. Experience and | (1) Bidder must showcase their proven
credentials (proven track record by providing a company profile,
record in the community highlighting their credentials by stating
media sector and the company’s experience within media
campaign management) placement and campaign management.
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1- 2 years (3 Points) 40
3 —~ 5 years (4 points)
Over 5 years (5 points)

Values: 0= non- submission, 1 = Poor, 2
= Average, 3 = Acceptable; 4 = Very
good; 5 = Excellent

2. Signed and contactable
references letters

(1) Bidders must provide signed and
contactable reference letters on official
letterheads and dated within the past 12
months. To be considered compliant
and valid the reference letters must | 20
align with criteria outlined in paragraph
5.16 '

3 x Reference letters: (3 points)
4x Reference Letters: (4 points)

+ 5 x Reference letter (5 points)

3. Post Campaign Report Values: 0= non- submission, 1 = Poor, 2
= Average, 3 = Accepiable; 4 = Very
good; § = Excellent

(1) Bidders are required to submit a post-
campaign report for one of the three
campaigns referenced in the signed
reference letters provided from their
clients list.

1. Name of client 30

. Campaign name

2
3. Campaign Budget
4

. Duration of the campaign (start and
end date)

5. Geographic reach/coverage of the
campaign

6. Campaign reach and frequency
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7. Campaign monitoring (how was this
done)

8. Campaign challenges and
successes

9. Campaign goals and execution
elements

10. Proof of flighting.

Provision of 1 — 3 of the above required in
the post campaign report = 2 points

Provision of 4 — 6 of the above required in
the post campaign report = 3 points

Provision of 7 — 9 of the above required in
the post campaign report = 4 points

Provision of all 10 of the above required
in the post campaign report = 5 points

Values: 0= non- submission, 1 = Poor, 2
= Average, 3 = Acceptable; 4 = Very
good; 5 = Excellent

4.

Company
independence

(1) Sworn affidavit as per the law that
confirms their independence which in
not older than three months to prove the
bidder is South Africari-based and
independent from any broadcast media
and digital publishers.

1. No signed affidavit that confirms the
company’s independence - 0
points

2. Sworn affidavit as per the law = 5
points

10

Total

100

22. ALLOCATION OF WEIGHTS / VALUES FOR EVALUATION CRITERIA OF

THE TECHNICAL / FUNCTIONALITY

22.1. The points for the Gate 1 evaluation Criteria as per table 4 above will be

Establishmant of &-community media panel of agencies for the procurement of advertising space in communily, print, online,

broadcast media (radio and television) and-small commercial madia (Print Only) Page | 23




allocated on the criteria of the weights / values listed below:
Values: 0= non- submission, 1 = Poor, 2 = Average, 3 = Acceptable; 4 = Very
good; 5 = Excellent
The percentage for functionality will be calculated as follows:

A

----- X 100
B

Where:

A = total score of the bidder
B = maximum score, i.e. 500

23. PREFERENTIAL PROCUREMENT EVALUATION POINTS

23.1. This RFB is task drive, the RDP goals will be selected at the time of
procurement of the relevant/specific service/s from the list of bidders who would
have constituted the panel for this RFB.

23.2. Service providers wishing to claim points in terms of the Preferential
Procurement Regulations 2022 shouid complete the SBD 6.1 and note the
breakdown of points indicated on the SBD 6.1

23.3. Service providers wishing to claim points in terms of the Preferential
Procurement Regulations 2022 must submit supporting documents outlined on
paragraph 7 of the specification for each goal specified.

23.4. Bidders who fail to submit supporting documents indicated for the preference
points claimed will not be aliocated points for specific goal claimed as per the

table below.
AREAS OF EVALUATION POINTS
Price
80
1. QSE or EME that are in cities and urban areas in all 10
provinces
2. Enterprise that are 20% or more owned by youth 5
3. The supplier/enterprises that are 100% owned by biack 5
people 51% or more owned by black people _
TOTAL _ 100
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24,

25.
26.

27.

28.

29,

Submission from bidding service provider /s should be in the form of a proposal
providing specific information based on the requirements and deliverables, and
the evaluation criteria indicated above.

The proposaifs must clearly reflect the costs (inclusive of VAT).

All standard bidding documents shouid be fully and accurately completed and
signed. These documents must be submitted together with the bid proposal/s of
prospective service provider/s. Prospective service provider/s are to refer to
paragraph 6 of the specification for requirements.

The proposals must be deposited in the ‘Tender Box’ at the GCIS RECEPTION,
marked for the attention Supply Chain Management at the following physical
address:

The proposal should be sent to:

Government Communications (GCIS)

1035 Francis Baard Street

Corner Festival

Tshedimosetso House

Pretoria

0001

COMPULSORY BRIEFING SESSION

28.1. A compulsory briefing session will be held on 25 July 2025

Time: 11:00 — 13:00

Venue: Government Communications (GCIS)
1035 Franéis Baard Street

Corner Festival

Tshedimosetso House

Pretoria,

0001

29.2. SUBMISSION OF BIDS

Bidders must submit their bids including ali relevant documentation and
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completed forms for this bid no later than 21 August 2025 @11:00 am

Late submissions will not be considered. Electronic submissions will
also not be accepted.

All Enquiries:

Email: communitymedia@gcis.gov.za

Telephone: 012 473 0084 / 012 473 0050 (Media Buying)

Telephone: 012 473 0143 (SCM)

SIGN-OFF / APPROVAL

BID SPECIFICATIONS

ESTABLISHMENT OF A COMMUNITY MEDIA PANEL OF
AGENCIES FOR THE PROCUREMENT OF ADVERTISING
SPACE IN COMMUNITY, PRINT, ONLINE, BROADCAST
(RADIO AND TELEVISION) AND SMALL COMMERCIAL
MEDIA FOR 36 MONTHS

Ms. Neli Shuping

Chief Director: CSA

Date:

Supported / Not supported

Mr Sandile Nene

ADDG: CP&D

Date:

Approved / Not approved
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PART A
INVITATION TO BID

SBD1

YOU ARE HEREBY INVITED TO BID FOR REQUIREMENTS OF THE (NAME OF DEPARTMENT/ PUBLIC ENTITY)

RFB/003/2025/2026 CLOSING DATE: 21 August | Valid for 120 | CLOSING
BID NUMBER: 2025 DAYS TIME: 11:00
ESTABLISHMENT OF COMMUNITY MEDIA PANEL OF AGENCIES FOR THE PROCUREMENT OF
ADVERTISING SPACE IN COMMUNITY PRINT, ONLINE, BROADCAST (RADIO AND TELEVISION)
DESCRIPTION | AND SMALL COMMERCIAL MEDIA (PRINT ONLY)

BID RESPONSE DOCUMENTS MUST BE DEPOSITED IN THE BID BOX SITUATED AT

(STREET ADDRESS)

GCIS

TSHEDIMOSETSO HOUSE

1035 Cnr FRANCIS BAARD AND FESTIVAL STREET, HATFIELD, PRETORIA

0083

BIDDING PROCEDURE ENQUIRIES MAY BE DIRECTED

TO

TECHNICAL ENQUIRIES MAY BE DIRECTED TO:

CONTACT PERSON

Lebogang Molayi / Namane

Mahlaba

CONTACT PERSON

Faith Maseko/ Ace
Mlisa

TELEPHONE NUMBER

012 473 0143 /012 473 0093

TELEPHONE NUMBER

012 473 0084/ 0287

FACSIMILE NUMBER

FACSIMILE NUMBER

lebogangm@gqcis.gov.za

Faiths@gcis.cov.za

Namane@gcis.gov.za
7 Ace(@gcis.gov.za
E-MAIL ADDRESS E-MAIL ADDRESS
SUPPLIER INFORMATION
NAME OF BIDDER
POSTAL ADDRESS
STREET ADDRESS
TELEPHONE
NUMBER CODE NUMBER
CELLPHONE
NUMBER
FACSIMILE NUMBER | CODE NUMBER
E-MAIL ADDRESS
VAT REGISTRATION
NUMBER
SUPPLIER TAX CENTRAL
COMPLIANCE COMPLIANCE OR SUPPLIER
STATUS SYSTEM PIN: DATABASE
No: MAAA
B-BBEE STATUS TICK APPLICABLE BOX] B-BBEE STATUS LEVEL [TICK APPLICABLE BOX]
LEVEL SWORN AFFIDAVIT
VERIFICATION
CERTIFICATE [ Yes 1 No [ Yes ] No

[A B-BBEE STATUS LEVEL VERIFICATION CERTIFICATE/ SWORN AFFIDAVIT (FOR
SUBMITTED IN ORDER TO QUALIFY FOR PREFERENCE

POINTS FOR B-BBEE]

EMES & QSEs) MUST BE

ARE YOU THE
ACCREDITED
REPRESENTATIVE
IN SOUTH AFRICA
FOR THE GOODS
/SERVICES /WORKS
OFFERED?

[IYes CINo

[IF YES ENCLOSE PROOF]

ARE YOU A FOREIGN
BASED SUPPLIER FOR

THE GOODS /SERVICES

/WORKS OFFERED?

[yes [INo
[IF YES, ANSWER PART
B:3]

QUESTIONNAIRE TO BIDDING FOREIGN SUPPLIERS

o




SBD1

PART B
TERMS AND CONDITIONS FOR BIDDING

BID SUBMISSION;

1.2,

1.3.

1.4.

- BIDS MUST BE DELIVERED BY THE STIPULATED TIME TO THE CORRECT ADDRESS. LATE BIDS WILL NOT

BE ACCEPTED FOR CONSIDERATION.

ALL BIDS MUST BE SUBMITTED ON THE OFFICIAL FORMS PROVIDED-(NOT TO BE RE-TYPED) OR IN THE
MANNER PRESCRIBED IN THE BID DOCUMENT.

THIS BID IS SUBJECT TO THE PREFERENTIAL PROCUREMENT POLICY FRAMEWORK ACT, 2000 AND THE
PREFERENTIAL PROCUREMENT REGULATIONS, 2017, THE GENERAL CONDITIONS OF CONTRACT (GCC)
AND, IF APPLICABLE, ANY OTHER SPECIAL CONDITIONS OF CONTRACT.

THE SUCCESSFUL BIDDER WILL BE REQUIRED TO FILL IN AND SIGN A WRITTEN GONTRACT FORM
(SBD7).

TAX COMPLIANCE REQUIREMENTS

2.1
22

2.3

24
2.5

26

2.7

BIDDERS MUST ENSURE COMPLIANCE WITH THEIR TAX OBLIGATIONS

BIDDERS ARE REQUIRED TO SUBMIT THEIR UNIQUE PERSONAL IDENTIFICATION NUMBER (PIN) ISSUED BY
SARS TO ENABLE THE ORGAN OF STATE TO VERIFY THE TAXPAYER'S PROFILE AND TAX STATUS.

APPLICATION FOR TAX COMPLIANCE STATUS (TCS) PIN MAY BE MADE VIA E-FILING THROUGH THE SARS
WEBSITE WWW.SARS.GOV.ZA.

BIDDERS MAY ALSO SUBMIT A PRINTED TCS CERTIFICATE TOGETHER WITH THE BID.,

IN BIDS WHERE CONSORT!A / JOINT VENTURES / SUB-CONTRACTORS ARE INVOLVED, EACH PARTY MUST
SUBMIT A SEPARATE TCS CERTIFICATE / PIN / CSD NUMBER.

WHERE NO TCS IS AVAILABLE BUT THE BIDDER IS REGISTERED ON THE CENTRAL SUPPLIER DATABASE
{CsD), A CSD NUMBER MUST BE PROVIDED.

NO BIDS WILL BE CONSIDERED FROM PERSONS IN THE SERVICE OF THE STATE, COMPANIES WITH
DIRECTORS WHO ARE PERSONS IN THE SERVICE OF THE STATE, OR CLOSE CORPORATIONS WITH
MEMBERS PERSONS IN THE SERVICE OF THE STATE."

NB:

FAILURE TO PROVIDE / OR COMPLY WITH ANY OF THE ABOVE PARTICULARS MAY RENDER THE BID
INVALID.

SIGNATURE OF BIDDER:

CAPACITY UNDER WHICH THIS BID IS SIGNED: ..o
(Proof of authority must be submitted e.g. company resoiution)

DATE:




SBD4
BIDDER’S DISCLOSURE

1. PURPOSE OF THE FORM
Any person (natural or juristic) may make an offer or offers in terms of
this Invitation to bid. In line with the principles of transparency,
accountability, impartiality, and ethics as enshrined in the Conslitution of
the Republic of South Africa and further expressed in varlous pieces of
legislation, it is required for the bidder to make this declaration in respect
of the details required hereunder.

Where a person/s are listed in the Register for Tender Defaulters ang /
or the List of Resfricted Suppliers, that person will automatically be
disqualified from the bid process.

2. Bidder's declaration

2.1 Isthebidder, or any ofits directors / trustees / shareholders / members /
parthers or any person having a controlling interest1 in the enterprise,
employed by the state? YES/INO

2.1.1 [f so, furnish particulars of the names, individual identity numbers, and, if
applicable, state employee numbers of sole proprietor/ directors /
trustees / shareholders / members/ partners or any person having a
controlling interest in the enterpriss, In table below.

Full Name Identity Number Name of State
institution

2.2 Do you, or any person connected with the bidder, have a relationship

1 the power, by one persecn or a group of persons holding the
majoxity of the equity of an enterprise, alternatively, the person/s
having the deciding vote or power Lo influence or to direct the
course and decisions of the enterprise.



2.2.1

23

2.3.1

3.1
3.2

3.3

3.4

8BD4
with any person who is employed by the procuring institution? YES/NO

I so, furnish particulars:

------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------

[Joes the bidder or any of its directors / trustees / shareholders /
members / partners or any person having a controlling inferest in the
enterprise have any interest in any other related enterprise whether or

not they are bidding for this contract? YES/NO
If s0, fumish particulars:

DECLARATION

l, the undetsigned,
(DAME). ...ttt in

submitting the accompanying bid, do hereby make the following
statements that | certify to be true and complete in every respect:

I have read and | understand the contents of this disclosure;

I understand that the accompanying bid will be disqualified if this
disclosure is found not to be true and complete in every respect;

The bidder has arrived at the accompanying bid independently from, and
without consultation, communication, agreement or arrangement with
any competitor, However, communication between partners in a joint
venture or consorfium2 will not be construed as collusive bidding.

In addition, there have been no consultations, communications,
agreements or arrangements with any com petitor regarding the quality,
quantity, specifications, prices, including methods, factors or formulas
used to calculate prices, market allocation, the intention or decision to
submit or not to submit the bid, bidding with the intention not to win the

3.4

3.6

bid and conditions or delivery particulars of the products or services to
which this bid invitation relates,

The terms of the accompanying bid have not been, and will not be,
disclosed by the bidder, directly or indirectly, to any competitor, prior to
the date and time of the official bid opening or of the awarding of the
contract.

There have been no consultations, communications, agreements or
arrangements made by the bidder with any official of the procuring

2 Jeint venture or Consorkium means an association of persons for
tha purpose of combining their expertise, property, capital,
efforts, skill and knowledge in an activity for the execution of a
contract. ’



SBD4
institution in relation to this procurement process prior to and during the

bidding process except to provide clarification on the hid submitted
whsre so required by the institution: and the bidder was not involved in
the drafting of the spacifications or terms of reference for this bid,

I 'am aware that, in addition and without prejudice fo any other remedy
provided to combat any restrictive practices related to bids and
contracts, bids that are suspicious will be reported 1o the Competition
Commission for investigation and possible Imposition of administrative
penalties in terms of section 59 of the Competition Act No 89 of 1998
and or may be reported to the National Prosecuting Authority {NPA)for
criminal investigation and or may be restricted from conducting business
with the public sector for a period not exceeding ten (10) years in terms
of the Prevention and Combating of Corrupt Activities Act No 12 of 2004
or any other applicable leglsiation. '

| GERTIFY THAT THE INFORMATION FURNISHED IN PARAGRAPHS
1, 2 and 3 ABOVE IS CORRECT.

| AGCEPT THAT THE STATE MAY REJECT THE BID OR AGT
AGAINST ME IN TERMS OF PARAGRAPH 6 OF PFMA SCM
INSTRUCTION 03 OF 2021/22 ON PREVENTING AND COMBATING
ABUSE IN THE SUPPLY CHAIN MANAGEMENT SYSTEM SHOULD
THIS DECLARATION PROVE TO BE FALSE,

-----------------------------------------------------------------------------------------

......................................................

Position ' Name of bidder




SBD 6.1
PREFERENCE POINTS CLAIM FORM IN TERMS OF THE PREFERENTIAL
PROCUREMENT REGULATIONS 2022

This preference form must form part of all tenders invited. It contains general
information and serves as a claim form for preference points for specific goals.

NB: BEFORE COMPLETING THIS FORM, TENDERERS MUST STUDY THE
GENERAL CONDITIONS, DEFINITIONS AND DIRECTIVES APPLICABLE IN
RESPECT OF THE TENDER AND PREFERENTIAL PROCUREMENT

REGULATIONS, 2022

1. GENERAL CONDITIONS

1.1 The following preference point systems are applicable to invitations to tender:

- the 80/20 system for requirements with a Rand value of up to R50 000 000

(all applicable taxes included); and

- the 90/10 system for requirements with a Rand value above R50 000 000

(all applicable taxes included).

1.2 To be completed by the organ of state

a) The applicable preference point system for this tender is the 80/20 preference

point system.

b) The 80/20 preference point system will be applicable in this tender. The lowest/
highest acceptable tender will be used to determine the accurate system once

tenders are received.

1.3 Points for this tender (even in the case of a tender for income-generating

contracts) shall be awarded for:
(a) Price; and
(b) Specific Goals.

1.4  To be completed by the organ of state:

The maximum points for this tender are allocated as follows:
POINTS

SPECIFIC GOALS

Total points for Price and SPECIFIC
GOALS
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1.5

1.6

Failure on the part of a tenderer to submit proof or documentation required in terms
of this tender to claim paints for specific goals with the tender, will be interpreted
to mean that preference points for specific goals are not claimed,

The organ of state reserves the right to require of a tenderer, either before a tender
is adjudicated or at any time subsequently, to substantiate any claim in regard to
preferences, in any manner required by the organ of state.

DEFINITIONS

(a) “tender” means a written offer in the form determined by an organ of state in

response to an invitation to provide goods or services through price quotations,
competitive tendering process or any other method envisaged in legisiation;

(b) “price” means an amount of money tendered for goods or services, and

includes all applicable taxes less all unconditional discounts;

(¢c) “rand value” means the total estimated value of a contract in Rand, calculated at

the time of bid invitation, and includes all applicable taxes:

(d) “tender for income-generating contracts” means a written offer in the form

determined by an organ of state in response to an invitation for the origination of
income-generating contracts through any method envisaged in legislation that will
result in a legal agreement between the organ of state and a third party that
produces revenue for the organ of state, and includes, but is not limited to, leasing
and disposal of assets and concession contracts, excluding direct sales and
disposal of assets through public auctions; and

(e) “the Act” means the Preferential Procurement Policy Framework Act, 2000 (Act

3.

3.1.

3.1.1

No. 5 of 2000).

FORMULAE FOR PROCUREMENT OF GOODS AND SERVICES

POINTS AWARDED FOR PRICE

THE 80/20 OR 90/10 PREFERENCE POINT SYSTEMS
A maximum of 80 or 90 points is allocated for price on the following basis:

80/20 or 90/10
Ps=80(1—£5;—:1:_—";i-) or PS=90(1—P—t;;%i"—)
Where _

Ps = Points scored for price of tender under consideration
Pt = Price of tender under consideration
Pmin =  Price of lowest acceptable tender
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3.2.

3.2.1.

41,

4.2

FORMULAE FOR DISPOSAL OR LEASING OF STATE ASSETS AND
INCOME GENERATING PROCUREMENT

POINTS AWARDED FOR PRICE

A maximum of 80 or 90 points is allocated for price on the foliowing basis:

80/20 or 90/10
Pt—Pmax Pt—Pmax
PS=80(1+W) or PS:90(1+W)
Where
Ps = Points scored for price of tender under consideration
Pt =  Price of tender under consideration
Pmax =  Price of highest acceptable tender

POINTS AWARDED FOR SPECIFIC GOALS

In terms of Regulation 4(2); 5(2); 6(2) and 7(2) of the Preferential Procurement
Regulations, preference points must be awarded for specific goals stated in the
tender. For the purposes of this tender the tenderer will be allocated points based
on the goals stated in table 1 below as may be supported by proof/ documentation
stated in the conditions of this tender:

In cases where organs of state intend to use Regulation 3(2) of the Regulations,
which states that, if it is unclear whether the 80/20 or 90/10 preference point
system applies, an organ of state must, in the tender documents, stipulate in the
case of—

(a) an invitation for tender for income-generating contracts, that either the
80/20 or 90/10 preference point system will apply and that the highest
acceptable tender will be used to determine the applicable preference
point system; or

(b) any other invitation for tender, that either the 80/20 or 90/10 preference
point system will apply and that the lowest acceptable tender will be used
to determine the applicable preference point system,

then the organ of state must indicate the points allocated for specific goals for both
the 90/10 and 80/20 preference point system.
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Table 1: Specific goals for the tender and points claimed are indicated per the table
below.

(Note to organs of state: Where either the 90/10 or 80/20 preference point system
Is applicable, corresponding points must also be indicated as such.

Note to tenderers: The tenderer must indicate how they claim points for each
preference point system.)

Number of
points Number of

points
allocated

allocated

(90/10 ;
system) (80/20
system)

(To be
completed by (To be

the organ of  ¢ompleted &
state) by the organ :

of state)

Qualifying Small 10
Enterprise (QSE) or
Exempted Micro
Enterprise (EME)
that are in cities and
urban areas in all

provinces
enterprises that are 5
20% or more owned
by youth
The supplier/ 5

enterprises that are
100% owned by
black people, 51%
or more owned by
black people

DECLARATION WITH REGARD TO COMPANY/FIRM
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4.5.

4.6.

TYPE OF COMPANY/ FIRM

Partnership/Joint Venture / Consortium
One-person business/sole propriety
Close corporation

Public Company

Personal Liability Company

(Pty) Limited

Non-Profit Company

State Owned Company

[TicK APPLICA_BLE BOX]

I, the undersigned, who is duly authorised to do so on behalf of the company/firm;
certify thatrthé points claimed, based on the specific goals as advised in the:
tender, qualifies the company/ firm for the preference(s) shown and |
acknowledge that:

i) The information furnished is true and correct;

i) The preference points claimed are in accordance with the General Conditions
as indicated in paragraph 1 of this form;

iii) In the event of a contract being awarded as a result of points claimed as
shown in paragraphs 1.4 and 4.2, the contractor may be required to furnish
documentary proof to the satisfaction of the organ of state that the claims are
correct;

iv}) If the specific goals have been claimed or obtained on a fraudulent basis or
any of the conditions of contract have not been fulfilled, the organ of state
may, in addition to any other remedy it may have —

(@) disqualify the person from the tendering process;

(b)  recover costs, losses or damages it has incurred or suffered as a result of
that person’s conduct;

(c)  cancel the contract and claim any damages which it has suffered as a result
of having to make less favourable arrangements due to such cancellation;

(d}  recommend that the tenderer or contractor, its shareholders and directors,
or only the shareholders and directors who acted on a fraudulent basis, be
restricted from obtaining business from any organ of state for a period not
exceeding 10 years, after the aud/ alteram partem (hear the other side) rule
has been applied: and

(e) forward the matter for criminal prosecution, if deemed necessary.

SIGNATURE(S) OF TENDERER(S)

SURNAME AND NAME:  ...........coooooviiiinieee

DATE: e e
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GOVERNMENT PROCUREMENT

GENERAL CONBITIONS OF CONTRACT
July 2010

The purpose of this document is to:

() Draw special attention o certain general conditions
applicable to government bids, contracts and orders; and

(i)  To ensure that clients be familiar with regard to the rights
and obligations of all parties involved in doing business
with government,

In this document words in the singular also mean in the plural
and vice versa and words in the masculing also mean in the
feminine and neuter.

*_ The General Conditions of Contract will form partof____ ||

all bid documents and may not be amended,

¢ Special Conditions of Contract (SCC) relevant to a specific
bid, should be compiled separately for every bid (if
(applicable) and will supplement the General Conditions
of Contract. Whenever there is 2 conflict, the provisions
in the SCC shall prevail,




N2 [\JJ—A)—A»—\;—-.H»—\»-)-L—\
gﬁﬁwwﬁppWﬂgm%wpr

27,

SORNAO w0

28.
29,
30.
31,
32.
33,
34,

TABLE OF CLAUSES

Definitions

Application

General

Standards

Use of contract documents and information; inspection
Patent rights

Performance security

Inspections, tests and analysis

- Packing

Delivery and documents

Insurance

Transportation

Incidental services

Spate parts

Warranty

Payment

Prices

Contract amendments

Assignment

Subcontracts

Delays in the suppliet’s performance
Penalties

Termination for defaylt

Dumping and countervailing duties
Force Majeure

Termination for insolvency

._Se.tﬂement.o.ﬁd.i.sput@s__m_ e e e

Limitation of liability

Governing language

Applicable law

Notices

Taxes and duties

National Industrial Participation Programme (NIPP)
Prohibition of restrictive practices



1. Definitions

General Conditions of Contract

1.

11

1.2

L3

14

1.3

1.6

1.7

1.8

1.9

110

1.11

The following terms shall be intetpreted as indicated;

“Closing time” means the date and hour specified in fhe bidding
documentis for the receipt of bids,

“Coniract” means the written agresment entered into between the
purchaset and the supplior, as recorded in the contract form signed by

the parties, including all attachments and appendices theteto and aj|
documents incorporated by reforence therein,

“Contract price” means the price payable to the supplier ynder the

contract for the full and proper performance of hig contraotug]
obligations,

“Corrupt practice” means the offering, giving, receving, op saliciting
of any thing of value to influence the action of g public official in the
Procurement process or in contract execntion,

"Countervailing dyties" are imposed in cases where an enferprise
abroad is subsidized by its government and encouraged to warket itg
produocts internationally,

“Country of origin® means the place where the goods were mined,
&rown or produced or from which the services are suppliod, Goods ire
produced when, through manufaciuring, processing or substantial and
major assembly of conponents, a commercially recognized new
product results that is substantially different in basic characteristios op
in purpose or utitity from its components,

“Day” means calendar day,

“Delivery” means delivery in compliance of the conditions of the
conlract or order,

“Delivety ex stock™ means immediate delivery directly from stock
actually on hand,

unloaded in the specified stote or depot or on the specified gite in
“Dumping" occurs when a privale enterptise abroad matket its goods

on own initfative in the RSA at lower prices than that of the country of
origin and which have the potential to harm the local industries in the



RSA,

1,12 ”Force majevre” means an event beyond the control of the supplier and

not involving the supplier’s fault or negligonce and not foreseeable,
Such events may tnelude, but s not restricted to, acts of the purchaser
in fts sovereign capacity, wars or rovolutions, firos, floods, epidemics,
quarantine restrictions and Treight embargoes,

L13 “Praundylent practice” means a mistepresentation of facts in otder to

1.14

115

1,16

L.17

1,18

W

1.20

1.21
1.22
123

1,24

inffuence & procurement process ot the execution of a contract to the
detriment of any bidder, and iiclydes oollusive practice among bidders
(prior to or after bid submission) designed to establish bid prices af
artificial non-competitive levels and to deprive the bidder of the
benofits of free and open competition,

“GCC” means the General Conditions of Contract,

“Goods™ means sl of the equipment, machitery, and/or other materials

that the supplier is tequited to supply to the purchaser under the
coniract,

“Imported content” eans that portion of the bidding price represented
by the cost of components, parts or materials which have been or are
still to be imported {whether by tho supplier or his subcontractors) and

entry as well as transportation and handling charges to the factory in
the Republic where fhe supplies covered by the bid will be
manfactured,

“Local content” meang that portion of the bidding price which ig not
included in the imported content provided that loca} manufacture does
take place,

“Matufacture” means the production -of products in Tactory using
labour, materials, components and machinery and includes other
related value-adding activities,

e o il offcial wilfen ordr iswied Tor e supply of st
or works or the rendering of service,

“Project site,” whero applicable, meang the Place indicated in bidding
documents, '

“Purchaser” means the organization purchasing the goods,

“Republic” means the Republic of South Adica,

“SCC” means the Special Condiijons of Contract,

“Servioes” means those functional services ancillary to the supply of
the goods, such as fransportation and any other incidental services,

such as instaliation, oommissioning, provision of technical assistance,
traiving, catering, gordening, security, maintenance and other such



Z. Application

3. General

4. Standards

5. Useof
contract
decuments
and
information;
inspection.

6, Patent rights

obligations of the supplier covered under the coniract,

1.25 “Written” or “jn writing” means handwritten in ink or any form of

21

2.2

2.3

3.1

3.2

4.1

3.1

5.2

5.3

electronic or mechanica] writing,

These general conditions are applicable to all bids, contraets and orders
including bids for functional and professional services, sales, hiring,
letting and the granting or acquiring of rights, but excluding
immovable Property, unless otherwise indicated in the bidding
documents,

Whers applicable, special conditions of contract are also 1aid down to
cover specific supplies, services or works,

Where such special conditions of contract are in conflict with thege
general conditions, the special couditions shall apply.

Unless otherwise indicated in the bidding documents, the purchaser
shall not be liable for any expense incurred in the Preparation and
submission of a bid, Where applicable a non-refundable fee for
documents may be charged,

With ceriain exceplions, invitations to bid are only published in the
Government Tender Bulletin, The Government Tender Bulletin may be
obtained directly from the Government Printer, Private Bag X85,
Pretoria 0001, or accessed electronically from WWw treasury. gov.2a

The goods supplied shall conform fo the standards mentioned in the
bidding documents and specifications,

The supplier shall not, without the porchaser’s prior writlen consent,
disclose the contract, or any provision thereof, or any specification,
plan, drnwing, pattern, sample, or information firnished by or on
behalf of the purchaser in connection therewith, to 8Y person other
than a person employed by the supplier in the performance of the
contract. Disclosure to any such employed person hall be made in
confidence and shall extend only so far as may be necessary for
purposss of such performance,

The supplier shall not, withott the purchaser’s prior written consent,
make use of any document or information mentioned in GCC clanse
5.1 except for purposes of performing the contract,

Any document, other than the contract itself mentioned in GCC clayse
5.1 shall remain the property of the purchaser and shall be returned (all

3.4 The supplier shali perinit the purchaser to inspect the suppliet’s records

6.1

relating to the performance of the supplier and io have them audited by
auditors appointed by the purchaser, if so required by the purchager.,

The supplier shall indemnify the purchaser against al third-party
claims of infringement of pbatent, trademark, or industria] design rights
arising from uvse of the goods or any part thereof by the purchaser.



7. Performance
security

8. Inspections,
tests and
analyses

7.1 Within thirty (30) days of receipt of the notification of contract award,
the suocesaful bidder shall furnish bo the purchaser the performance
security of the smount specified in SCC.

7.2 The proceeds of the performance seourity shall be Payable to the
purchaser as compensation for any loss resulling from the supplier’s
failure to complete his obligations under the conteat,

7.3 The performance security shall be denominated in the currency of the
contract, or in a freoly convertible currendy acceptable to the purchager
and shall be in one of the following forms:

(a) & bank guarantee or an irrevocsble letter of credit igsyed by &
reputable bank located in the purchaser’s couniry or abroad,
acceptable to the purchaser, in the fotm provided in the
bidding doouments or another form accepiable to the
purchaser; or

b) a cashier’s or certified cheque

contract, including any watranty - obligations, unless otherwise
specified in SCC,

8.1 Al pre-bidding testing will bo for the account of the bidder.

82 Mitis a bid condition that supplies to be produced or services to be
tendered should at any stage during production or execution or on
completion be sybject to inspection, the premises of the bidder or
contractor shall be open, at all reasonable hours, for inspection by a
Tepresentative of the Department or an organization acting on behalf of
the Depariment.

83 I there are no inspection requirements indicated in the bidding
doouments and no mention is made in the contract, but during the
confract period it is decided that inspections shall be carrjed out, the

purchaser shall itself make the necessary arrangements, in_q}u_cjipg_____‘_“_ e
T paymient atrangsitients witt the Tes ting authotity concerned,

84 Ifthe inspections, tests and analyses referred to in clauses 82and 8.3
show the supplies to be in accordance with the contract Tequirements,
the cost of the inspections, tests and analyses shall be defreyed by the
purchaser.,

8.5  Where the supplics or services roferred to in clanses 8,2 and 8.3 do not
comply with the contract requirements, irrespective of whether such
supplies or services are aceepted or not, the cost in connection with
these ingpections, tests or analyses shall be defiayed by the supplier.

8.6 Supplics and services which are referred to in clauses 8.2 and 8.3 aud
which do not comply with the coniract yequirements may be rejected.

87 Any contract supplies may on or after delivery be inspected, testod of



9. Packing

i0, Delivery
and documents

11, Insurance

12. Transportation

13, Fncidental
services

analyzed and may be rejected if found not to comply with the
requirements of the contract, Such rejected supplies shall be held at the
cost and risk of the supplier who shall, when called upon, remove them
immediately at his own cost and forthwith substitute them with
supplies which do comply with the requirements of the comract,
Failing suoh removal the tejected supplies shall be retumed gi the
suppliers cost and risk, Should the supplier fail to provide the
substitute supplies forthwith, the purchaser may, without giving the
supplier forther opportunity to substifute the rejected supplies,
purchase such supplies as may be necessary at the expense of the
supplier.

8.8 The provisions of clauses 8.4 to 8.7 shall not prejudico the right of the
purchaser fo cancel the contraot on account of a breach of the
conditions thereof, or to act in ferms of Clanse 23 of GCC,

9.1  The supplior shall provide such packing of the goods as is required to
prevent their damage or deterioration during transit to their final
destination, ay indicated in the contract. The packing shall be
sufficient to withstand, withont limitation, rough handling during
transit and exposure to exireme temperatures, salt and precipitation
during transit, and Open storage, Pecking, case size and weighis shall
take into consideration, where approptiate, the remoteness of the
goads’ final destination and the absence of heavy handling facilities at
all points in transit,

9.2 The packing, marking, and documentation within and outside ‘the
packages shall comply striotly with such special tequirements as shall
be expressly provided for in the contract, including additionat
requitements, if any, specified in SCC, and in any subsequent
instructions ordered by the purchaser,

10.1 Delivery of the goods shall be made by the supplier in aceordance with
the tetms specified in the contract. The details of shipping and/or other
doouments to be furnished by the supplier aro specified in SCC,

102" Documents to be sybmitied by the supplier are specified in SCC.

11.1 The goods supplied under the contract shall be fully insured in a freely

T T ounvertille tutrency ﬁg?fﬁiﬁflﬁsm"dﬁfﬁﬁgé_fﬁéidéﬁtﬁlutﬁ"ﬁ’iﬁﬁﬁfﬁﬁﬁiré" T

or acquisition, transportation, storage and delivety in the manner
specified in the SCC,

12,1 Should a price other than an all-inclusive delivered price be tequired,
this shall be specified in the SCC,

13.1 The supplier may be required to provide any or all of the following
services, including additional setvices, if any, specified in SCC;

{(a) performance or supervision of on-site assembly and/or
commissioning of the supplied goads;

(b) furnishing of tools required for assembly and/or maintenance
of the supplied poods;

(©) furnishing of a detailed opetations and maintenance manua

for each appropriate unit of the supplied goods;

s



14, ‘Spare parts

15, Warranty

(d pesformance or supervision or maintenance and/or tepair of
the supplied goods, for a period of time agreed by the parties,
provided that this service shall not relieve the supplier of any
warranty obligations under this contract; and

(e) ttaining of the purchaser’s personuel, at the supplier’s plant
and/or  on-site, in assembly,  start-up, operation,
maintenance, and/or repair of the supplied goods,

13.2° Prices charged by the suppliet for incidental services, if not included in

the coniract price for the goods, shall be agreed upon in advance by the
parties and shall not exceed the prevailing rafee charged to ofher
parties by the supplier for similar garvices,

4.1 As speoified in SCC, the supplier may be required to provide any or all

of the following Taterials, notifications, and information pertaining to
gpare parts marufactured or distributed by the supplier;

(8) such spare parts s the purchaser may elect to purchase from the
suppliet, provided that this election shall not relieve the supplier
of any watranty obligations under the contract; and

(b) in the event of termination of production of the spare parts:

() Advance notification {0 (he purchassr of the pending
termination, in sufficlent time to permit the purchaser to
procure needed requirements; and

(i) following such texmination, furnishing at no cost 1o the
purchaser, the blueprints, drawings, and specifications of the
spare parts, if requested,

5.1 The supplier warrants that the goods supplied under the coniract are

new, nnused, of the most recent or current models, and that they
incorporate all recent improvements in design and naterials ynless
provided otherwise in the contract, The supplier further warrants thet
all goods supplied under this contract shall have 10 defect, arising from
design, materials, or workmanship (except when the design and/for
material is required by the purchaser’s specifications) or from any acl
or omission of the supplier, that may develap under normal use of the
sepplied goods in the conditions prevailing in the countty of final
destination,

goods, or any portion thereof ag the case may be, have been delivered
to and accepted at the final destination indicated in the eottiract, or for
eighteen (18) months after the date of shipment from the port or place
of loading in the sonrce coutitry, whichever period concludes eatlier,
unless specified otherwise in SCC.

153 The purchagser shall promptly notity the supplier in writing of any

claims arising under thiz watranty,

154 Upon receipt of such notiee, the supplier shall, within the period

specified in SCC end with all reasonable speed, tepair o replace the
defective goods or parts thercof, without costs to the purchager,

15.5 1t the supplier, having been notified, fails to remedy the defeci(s)

within the period specified in SCC, the purchaser may praceed to take

IS 2T ThiS Wattaty shall remaii Valid Tor twelve (12) monfhs after e ™~ """



such remedial action ag may be necessary, at the supplier’s risk and
expense and without prejudice to any other rights which the purchaser
may have agajust the supplier under the contract,

16. Payment 16.1 The mothod and conditions of payment to be made to the supplier
under this contract shal be specified in SCC,

16.2 The supplier shall furnich the purchaser with an invoice accompanie
by a copy of the delivery note and upon filfiliment of other obligatony
stipulated in the contract.

163 Payments shall be made prompily by the purchaser, but in no cage later
than thitty (30) days afier submission of an invoice or claim by the
supplier,

16.4 Payment will be made in Rand unless otherwise stipulated in SCC,

17, Prices 17.1 Prices charged by the supplier for goods delivered and sorvices
performed under the contract shall not vary from the prices quoted by
the supplier in his bid, with the exception of any price adjustments
authorized in SCC or in the purchaser’s request for bid validity
extension, as the case may be.

18, Contract 18.1 No variation in or medification of the terms of the confract shall be

amendments mado except by written amendment sigued by the parties concotned,

19, Assignment 19.1 The supplier shall not assign, in whole or in Datt, its obligations to
perform under the contract, except with the purchaser’s prior written
consent,

20, Subecontracts 20.1 The supplier shall notify the purchaser in wriling of all subcontracts

awarded undet this contracts if not already specified in the bid, Such
notification, in the otiginal bid or later, shail not rolieve the supplier
from any liability or obligation under the contract,

21, Delays in the 211 Delivery of the goods and performance of services shall be made by
suppiier’s the supplier in accordance with the time schedule presoribed by the
performanee purchaser in the coniract,

e g Ay e gy
subconitactot(s) should encounter conditions impeding timely delivery
of the goods and performance of services, the suppher shall promptly
notify the purchaser in writing of the fact of the delay, its likely
duration and its cause(s). As soon ag practicable afler receipt of the
supplier’s notice, the purchaser shall evaluate the situation and may at
his discretion extend the supplier’s time for porformance, with or
without the imposition of penalties, in which cage the extension shall
be ratified by the parties by amendment of contract,

213 Ne provision in s contract shall be deemed to prohibit the obtaining of
supplies or services from a national department, provincial department,
or a local authority.

214 The right is reserved to procuse outside of the contract small (uantities
or to have minor essential services executed if an emergency arises, the

10
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supplier’s point of supply is not sitvated at or near the Place where the
supplies are required, or the supplier’s services are not readily
available,

215 Bxcept as provided under GCC Clause 285, a delay by the supplier in
the performance of its delivety obligations shall render the supplier
lisble to the imposition of penalties, pursuant to GCC Clange 22,
unless an extension of time is agreed upon pursvant to (GCC Clause
21.2 without the application of penalties,

21,6 Upon any delay boyond the delivery period in the case of a supplies
contract, the purchaser shall, withou( canceling the contract, be entitled
to purchase supplies of & similar ¢uality and up 1o the same quantity in
substitution of the goods not supplied in conformity with the contract
and o retum any goods delivered later at the supplier’s expense and
risk, ot to cancel the contract and boy such goods ag may be required
to complete the contract and withoyt prejudice to his other tights, be
entitled to claim damages from the supplier,

22. Penalties 22.1 Subject to GCC Clauge 25, if the supplier fails to deliver any or alf of
the goods or to perform tho services within the period(s) specified in
the conlract, the purohaser shall, without prejudice fo its other remedies
under the contraot, deduct from the comtract price, ag a penalty, & sum
calculated on the delivered price of the delayed goods or unperformed
services using the current prime interest rate caloulated for each day of
the delay untit acinal delivery ot performance, The purchaser may also
consider termination of the contract pursyant to GCC Clange 23,

23, Terminntion 23.1 'The purchaser, without prejudice o any other remedy for breach of
for defanit contract, by written notive of defunlt sent to the supplier, may
terminate this contract in whole or in part;

() if the supplier fails {0 deliver any or all of the goods within
the period(s) specified in fhe conlract, or within any
extension thereof granted by the purchaser pusuant to GCC

- Clause 21.2;

(b) if the Supplier fails to perform any other obligation(s) under
the contract; or

() if the supplier, in the judgment of the purchaser, hag

or in executing the contract,

23.2 In the event the purchaser tetminates the contract in whols or in pat,
the purchaser may procure, uponi such terms and in such manner as it
deems appropriate, goods, works or servises similar to those undelivered,
and the supplier shall be Habls to the purchaser for any excess costs for
such similar goods, works or services, However, the supplier shall
continve performance of the contract to the extent not terminated,

233 Where the purchaser terminates the conitact in whole or in patt, the
purchaser may decido to impose & restriction penalty on the supplier by
prohibiting such supplier from doing business with the public sector for a
petiod not exceeding 10 years,

234 If @ purchaser intends imposing a resiriction on a supplier or any

11
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petson associated with the supplier, the supplier will be allowed » time
period of not more than fourteen (14) days to provide reasons why the
envisaged resiriction should not be iposed. Should the supplier fail to
respond within the stipulated fourteen (14} days the purchaser may regard
the intended penalty as not objeoted Ageinst and may impose it on the
supplier,

23.5 Any restriction irposed on any person by the Accounting Officer /
Avthority will, al the discrotion of the Accounting Officer / Authority,
also be applicable to any other enterprise or any pariner, manager,
director or other petson who wholly or parily exercises or exercised or
may exercise control over the enterptise of the first-mentioned person,
and with which enterprise or person the frst-mentioned petson, is or was
in the opinion of the Accounting Officer / Authority actively associated,

23.6 Harestrictionis imposed, the purchaser must, within five (5) working
days- of such imposition, fumnish the National Tteasury, with the
following information;

(i) the name and address of the supplier and / ot person restricted by the
Purchaser;

(i) the date of commencement of the restriction

(iii) the period of restriction; and

(iv) the reasons for the restriction,

These details will be loaded in the National Treasury’s central database

of suppliers or persons prohibited from doing business with the public
sectot,

237 If a coutt of law conviols a person of an offence ay contemplated in
sections 12 or 13 of the Prevention und Combating of Cormupt Activities
Act, No. 12 of 2004, the court may also rule that such person’s name be
endorsed on the Register for Tender Defaulters, When a person’s name
has been endorsed on ihe Register, the person will be prohibited from
doing business with the publio soctor for a period not less then five years
and not more than 10 vears. The National Treasury is empowered to
determine the period of restiiction and each case will be dealt with an its
own merits. According to section 32 of the Aot the Register must be
open ta the public, The Register can be petused on the Nationa) Treasury

website, e
24, Aunti-dumping 24,1 When, after the date of bid, provisional payments are required, or anti-
aud - countervailing dumping or conntervailing duties are imposed, or the amount of a

duties and rights provisionsl payment or anti-dumping or countervailing right is

ncreased in respect of any dumped or sybsidized import, the State is
not liable for any amount o required or imposed, or for the amount of
any such increase. When, after the said date, such a provisional
payment i3 no longer required or any such anti-Gomping or
counfervailing right is sbolished, or where the amount of such
provisional payment or any such right is reduced, any such favourable
difference shall on demand be paid forthwith by the contractor to the
State or the State may deduct such amounts from moneys (if any)
which may otherwise be due to the confracior in regard to supplies or
services which he deliversd or rendered, o is to deliver or render in
terms of the contract or any other contract or any ofher amount which
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25, Foree 251
Majeure

252

26, Termination 26.1
for mzolvency

27. Settlement of 271
Dispuies

272

273

274

28. Limftation of
Linbility 28.1

oy

may be due to him

Notwithstanding the provisions of GCC Clauses 22 and 23, the
supplier shall not be lable for forfeiture of its performance secutlty,
damages, or termination for default if and to the extent that his delay in
performance or other faikure to perform his obligations wnder the
contract is the result of an event of force majente,

If a force majeute situaion arises, the supplier shall prompily notify
the purchaser in writing of such condition and the canse thereof,
Unless othetwise direoted by the purchaser in writing, the supplier
shall continue to perform jis obligations wnder the contract as far as ig
reasonably practical, and shall seek all reasonable alternative meang for
performance not prevented by the force majeure event,

The purchaser may a any time terminate the contract by piving written
notice to the supplier if the supplier becomes bankrapt or otherwise
insolvent, In this event, termination will be without compensation o
the supplier, provided that such termination will not prejudice or affect
any right of action or remedy which has accroed or will accroe
theteatter to the purchaser,

If any dispute or difference of any kind whatsoever arises between the
purchaser and the supplier in connection with or arlsing out of the
contract, the parties shall malke every efforl to resolve amicably such
dispute or difference by mutual consultation.

It, after thirty (30) days, the Darties have failed to resolve their dispuie
or difference by such mutual consultation, then either the purchaser or
the supplier may give notice to the other party of his intention to
commence with mediation, No mediation in respect of this matter may
be commenced urless such notice is given to the other party,

Should it not be possible to settle o dispute by means of mediation, it
may be settled in a South Aftican court of law.

Mediation proceedings shall be conducted in accordance with the rples
of procedure specified in the SCC,

Notwittistanditig eiiyy reféenice t medison and/or somi proceedings

herein,

() the parties shall continue to petform their respective obligations
under the contract nnless they otherwise agree; and
(b) the purchager shall pay the supplier any monies due the supplier,

Except in cases of crimingl negligence or willfyl migconduct, and in

the case of infringement pursaant to Clayse 6;

{8} the supplier shall not be Lable to the purchaser, whether in
conlraot, torl, or otherwise, for any jndirect or consequential loss
or damage, loss of use, loss of production, or loss of profits or
interest costs, provided that this exclusion shall not apply to any
obligation of the supplier o pay penalties and/or damages to the
purchaser; and
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29. Governing
language

30, Applicable
law

31, Notices

32. Tuxes and
duties

a3, Nationnl
Industring
Participation  (NIP)
Programme

34 Prohibition of

Restrictive practices

29.1

30.1

301

31.2

321

322

323

331

34,1

34.2

(®)  the aggregate Hability of the supplier 1o the porchaser, whether
under the contract, in tort or otherwise, shall not exceed the total
contract price, provided that this limitation shall not apply to the
cast of repairing or replacing defective equipment.

The contract shail be written in Bnglish, All correspondence and other
documents pettaining to the contract that is exchanged by the parties
shall also be written in Bnglish,

The contract shall be interpreted in accordance with South Afyican
laws, unless otherwise specified in SCC,

Every wriiten acceptance of a bid shall be posted to the supplier
concerned by registered or cerfified mail and any other notice to him
shell bo posted by ordinary mail to the address furnished in his bid or
to the address notified later by him in writing and such posting shall be
deemed to be proper service of such notice

The time mentioned in the confract docoments for porforming any act
after such aforesaid notice has been given, shall be reckoned from the
date of posting of such notice.

A foreign supplier shall be entirely responsible for all taxes, stamp
duties, license fees, and other such levies imposed outside the
putchaser’s country.

A local supplier shall be entirely responsible for all taxes, duties,
license fees, etc., incurred until delivery of the contracted goads to
the purchaser,

No contract shall be concluded with any bidder whose tax atters are
not in order. Prior to the award of g bid the Department must be in
possessior of a tax clearance certificate, submitted by the bidder,
This cetiificate must be an original issved by the South Aftican
Revenne Services,

The NIP Progtamme administered by the Department of Trads and
Industry shall be applicable to all coniracts that are subject to the
NIP obligation,

In terms of section 4 (1) () (i) of the Competition Act No, 89 of
1998, as amended, at agreement between, or concerted Practice by,
firms, or a decision by an association of firms, is prohibited if it ig
between parties in a horizontal relationship and if a bidder (s)is / nre
o a contraclor(s) was / were involved in collusive bidding {or bid
tigging),

If & bidder(s) or contractor(s), based on reasonable grounds or
evidenoe oblained by the purchaser, has / have engaged in the
testrictive practice referred to above, the purchager may refer the
matter to the Competition Commission for investigation and possible
imposition of aduministrative penalties as contemplated in the
Competition Act No., 89 of 1998,
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343

If a bidder(s) or contractor(s), has / have been found guilty by the
Competition Commission of the restrictive practice referred fo
above, the purchager may, in addition and without prejudice to any
other romedy provided for, invalidate the bid(s) for such item(s)
offered, and / or terminate the conlract in whole or part, and / or
restriot the bidder(s) or contractor(s) from conducting business with
the public sector for a period not exceeding ten (10) years and {or
claim damages from the bidder(s) or contractor(s) concerne,

s Genaral Condltions of Contrae! (revisad July 20103
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